	DZEMAL BIJEDIC UNIVERSITY OF MOSTAR 

STUDY OF TOURISM

	Full course title:
	Business communication in German language
	Course code: ST316 

	Course level/cycle: 
	Undergraduate programme, cycle I
	Year of study: III/ Semester: VI

	Course leader:
	Anisa Trbonja-Omanić, Phd., assistant professor

	Contact details:


	Consultation hours:             Office:                   E-mail: anisa.trbonja@unmo.ba           

	Total class load:


	Lectures per week: 2 class hours
	Exercises per week: 2 class hours
	Total class load: 60 class hours

	ECTS credit value: 
	5 ECTS

	Faculty/School/Department:
	Bachelor in Tourism Management

	Course status:
	Elective

	Pre-requisites:
	German language in Tourism II

	Access restrictions:
	Only for students of tourism

	Student workload:
	 In line with the calculation of ECTS, this course incorporates about 10% (0,5 ECTS) of students' in-class activity, 40% (2 ECTS) is planned for the tests/mid-term tests, and the remaining 50% (2,5 ECTS) for the final exams.

	Course aims:
	The aim for the student is to understand and use everyday phrases and simple sentence structures, to introduce himself/herself and present others, to ask questions as well as to answer such questions, to be able to communicate easily if business partners speak slowly and clearly and if they are willing to help.

	Learning outcomes:
	Students will be able to understand, write and comunicate in German language by using simple sentence structures 

	Indicative syllabus content:
	· Greetings and addressing - introducings and conversation startings - conversation endings and good wishes - communication (grammar (verbs: present and past, modal verbs)
· Numbers - currency and money – price - measurements and weight – materials - terms and conditions of delivery and payment - transport means – grammar (WH-words, „denn“ as a particle, gender of nouns) 
· telephoning - describing the way - asking and thanking - grammar (conjunctive II, time and date expression, case government, n-declination)
·  describing  and relating to factories and jobs - producing goods - grammar (the passive voice, adjectives)
· Complaints - response to a complaint - grammar (conjunctive II, conditional and causal relations) 

· meeting - statistics - grammar (noun-verb combinations)

	Learning delivery:
	Combining methods and  the cognitive approach of  intercultural-communication, and modificating forms of educational process of teaching (frontal, individual, group and pair work) students obtain acquired receptive and productive language skills. Students are able to develop their expressing competences and strategies of individual work and progress.

	Other students’obligations (if required):
	Active participation and  homework assignments (absence of 30%  from lectures is allowed), midterm exams, final exam (use of gained competences, with the purpose of confirming outcomes realisation)

	Assessment weighting:


	- active participation and homework assignments (10%)

- midterm exams (40%)

- final exam (50%) of the final grade

The final grade  is calculated by total number of earned points:

Points       Grade

55 – 64             6

65 – 74             7

75 – 84             8

85 – 94             9

95 – 100          10

	Essential reading:
	Buscha, Anne/Linthout, Gisela (2000): Geschäftskommunikation. Verhandlungssprache, Max Hueber Verlag, Ismaning, Deutschland.

	Course quality assessment:
	Student polls


