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	Contact details:
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	Contact hours:
	Lectures per week: 3
	Practicals/tutorials per week: 1+1

	ECTS:
	5 ECTS

	Unit status:
	Core 

	Prerequisites:
	-

	Synopsis:
	1. General Marketing

2. Definition of sport marketing

3. Basic characteristics of sports marketing

4. Contemporary sport

5. Entrepreneurship in Sports

6. Sports industry

7. Sports Marketing as a Scientific Discipline

8. Unique characteristics of sports and sport marketing

9. Market for sports goods and services

10. Economic activities in sport

11. Sports product

12. Price of sports

13. Promotion in Sports

14. Distribution system in sports

15. Sports Marketing in BiH

	Aims:
	The main purpose of the course is to introduce students to the basic aspects of sports marketing as a whole and to point them to the development trends of this area in BiH and the world. 

	Outcomes
	Students will get a detailed overview of theoretical problems and practical examples of all aspects of sports marketing. Students will be able to identify the basic characteristics and appearance of sport marketing.

	Teaching methods:
	Lectures, practicals/tutorials/self-directed learning exercises

	Assessment:
	1. Presence of teaching process (lectures 5 and exercises 5) - max. 10%
2. Activity in teaching - 10%
3. Practical work - 20%.
4. First written test (first colloquium) - 10%
5. Seminar paper-10%
6. Final written test (second colloquium) -40%

	Prescribed literature:
	1.Novak, I. (1996): Sports Marketing in the General Marketing System. Zagreb

2.Bartoluci, M. (2003): Economics and Management of Sport, Grafex, Zagreb.


