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STUDY OF TOURISM

	Subject title:
	German language in Tourism II
	Course code:  ST212

	Cycle level, years of study, semester
	Undergraduate programme, cycle I
	Year of study: I I/ Semester: IV

	Lecturer on the subject:
	Anisa Trbonja-Omanić, Phd., assistant professor

	Contact details:
	Consultation hours:             Office:                   E-mail: anisa.trbonja@unmo.ba           

	Total number of subject hours:
	Lectures per week: 2 class hours
	Practical work classes  per week: 2 class hours
	Total class load: 60 class hours

	Credit value ECTS-a:
	5 ECTS

	Basic Qualification:
	Bachelor in Tourism Management

	Subject status:
	obligatory

	Preliminary Examination Obligations
	German language in Tourism I

	Access limitations on the subject:
	Only for students of tourism

	Explanation of ECTS value:
	In line with the calculation of ECTS, this course incorporates about 10% (0,5 ECTS) of students' in-class activity, 40% (2 ECTS) is planned for the tests/mid-term tests, and the remaining 50% (2,5 ECTS) for the final exams.

	Subject goal:
	The aim for the student is to understand and use everyday phrases and simple sentence structures, to introduce himself/herself and present others, to ask questions as well as to answer such questions, to be able to communicate easily if business partners speak slowly and clearly and if they are willing to help.

	Description of general and specific competences (knowledge and skills) / learning outcomes
	Students will be able to understand, write and comunicate in German language by using simple sentence structures (level A2).

	Course content:
	Und hier sehen Sie... (Here you have ...)

· to greet guests as a tour guide and introduce himsel/herself; to present a trip schedule; to answer questions about the trip

· to talk about the sightseeing

· to talk about the weather and seasons of the year 

· to offer help if a problem occurs  

Auf Wiedersehen! (Good Bye)

· to comment on your hotel bill; talk about the payment options

· to ask about the guest satisfaction; to respond to compliments and complaints

· to respond to a customer complaint in a writing form

· to bid farewell to guests

	Teaching methods /learning methods:
	By combining different teaching methods with a cognitive approach to intercultural communication, and by implying different forms of teaching and learning (frontal, individual, group and pair work), students obtain the acquired receptive and productive language skills. Students can develop the competencies of expressing, investigating, communicating, creating and reflecting, as well as the problem-solving skills.

	Other Student Obligations (if foreseen):
	Active participation and  homework assignments (absence of 30%  from lectures is allowed), midterm exams, final exam (use of gained competences, with the purpose of confirming outcomes realization)

	Assessment Methods / Methods of Examination
	- active participation and homework assignments (10%)

- midterm exams (40%)

- final exam (50%) of the final grade

The final grade  is calculated by the total number of earned points:

Points       Grade

55 – 64             6

65 – 74             7

75 – 84             8

85 – 94             9

95 – 100          10

	List of basic literature and
Internet web references:
	Schümann, Anja/Schurig, Cordula/Schaefer, Brigitte/Van der Werff, Frauke (2015): Menschen im Beruf. Tourismus. Deutsch als Fremdsprache, Max Hueber Verlag, München, Deutschland.

	Quality assurance and performance of the subject
	Student polls


